Universitas Esa Unggul

DAFTAR PUSTAKA

Aaker, D. A. (1991). Managing Brand Equity, Free Press, New York, NY.

Alhaddad, A. A. (2015). Perceived Quality, Brand Image and Brand Trust as
Determinants of Brand Loyalty. Journal of Research in Business and
Management, 3, 1-8.

Chaudhuri, A., & Holbrook, M. B. (2001). The Chain of Effects from Brand
Trust and Brand Affect to Brand Performance: The Role of Brand Loyalty.
Journal of Marketing, 81-93.

Chinomona, R. (2013). Brand Communication,Brand Image and Brand Trust as
Antecedents of Brand Loyalty in Gauteng Province of South Africa. African
Journal of Economic and Management Studies, 7, 124-1309.

Ferdinan, A.T (2006) Metode Penelitian Manajemen : Pedoman Penelitian untuk
Skripsi, Tesis dan Disertasi IImu Manajemen. Semarang : Universitas
Diponogoro

Ghozali, 1. (2013). Aplikasi Analisis Multivariate Dengan Program IMB dan
SPSS 21. In Aplikasi Analisis Multivariate dengan program IMB SPSS 21.
https://doi.org/10.1126/science.1158668

Hair, et al. (2010). Multivariate Data Analysis, Seventh Edtion. Person Prentice
Hall.

Hemsley-Brown, J., et al., (2016) “Exploring Brand Identity, Menaing, Image,
and Reputation in Higher Education.” Journal of Business Research,03,

1-4.

Huang, C. C. (2017). The Impacts of Brand Experiences on Brand Loyalty
Mediators of Brand Love and Trust. Journal of Management Decision, 55
(5), 915-934.

Kustini, N. I. (2011). Experiental Marketing, Emotional Branding, and Brand
Trust and Their Effect on Loyalty on Honda Motorcycle Product. Journal of

Economics, Business, and Accountancy Ventura, 14, 19-28.

89



Universitas Esa Unggul

Keller, K. L. (2013). Strategic Brand Management; Building, Measuring, and
Managing Brand Equity. Edisi 4. Jakarta : Erlangga.

Kotler, A., & Keller, K. L. (2012). Manajemen Pemasaran. Edisi 12. Jakarta:
Erlangga.

Lee, H., Lee, C., & Wu, C. (2009). Brand Image Strategy Affects Brand Equity
After M&A. European Journal of Marketing, 45, 1091-1111.

Maheshwari, V., George, L., & Siril, J. (2014). Determinants of Brand Loyalty: A
Study of the Experience- Commitment-Loyalty Constructs. International
Journal of Business Administration, 5, 13-23.

Natanael, S. (2019). Pengaruh Service Quality, Brand Image Terhadap Brand
Loyalty Dengan Brand Trust Sebagai Mediasi. Jurnal Manajemen Bisnis dan
Kewirarusahaan, 3, 39-45.

Nugroho, A. (2008). Analisis Faktor Penentu Kinerja Sistem Just in Time
dengan Metode Analytic Network Process. Library Bogor Agricultural
University (Online), (http://repository.ipb.ac.id, diakses 13 Desember 2019).

P. Becerra. & Badrinarayanan, V. (2013). The Influence of Brand Trust
and Brand Identification on Brand Evangelism. Journal of Product & Brand
Management, 22, 371-383.

Parasuraman, A., Zeithaml, V. & Berry, L. (1985). A Conceptual Model of
Service Quality and Implications for Future Research. Journal of Marketing,
49, 41-50.

Riduwan. (2013). Belajar Mudah Penelitian Untuk Guru-Karyawan dan Peneliti
Pemula. Bandung : Alfabeta.

Sandjojo, N. (2011). Metode Analisis Jalur (Path Analysis) dan Aplikasinya.
Jakarta : Pustaka Sinar Harapan.

Sugiyono. (2011). Metode Penelitian Kuantitatif, Kualitatif dan R&B (Cetakan
ke). Bandung: CV. ALFABETA.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
PT Alfabeta

90


http://repository.ipb.ac.id/

Universitas Esa Unggul

Supardi. (2013). Aplikasi Statistika dalam Penelitian Konsep Statistika yang lebih
Komperhensif. Jakarta: Change Publication.

Tjiptono, F. (2014). Pemasaran Jasa. Andi Offset. Yogyakarta.

Undang — Undang No. 15 Tahun 2001 Pasal 1 Ayat 1

Zehir, C., Sahin, A., Kitapci, H., et al, (2011). The Effect of Brand comunication
and Service Quality in Building Brand Loyalty Through Brand Trust; The
Empirical Research on Global Brands. Journal Procedia Social and
Behavioral Sciences, 24, 1218-1231.

91



